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 Dear Friends,

In the past 30 years that I have been in the book business, it
has changed quite a bit. Now, not only can you read actual books,
you can have them downloaded on Kindles and other media devic-
es as well as view them on your computer and online. But there
will always be a special bond between authors and readers, and
that is one thing that I think will never change.  Independently
published books are making a major foothold in the marketplace
and cover a wide variety of genres and topics, and their design
and content are getting better each day.

Here are some of the book marketing ideas you will find in this
issue of BDW:  Harriet Hodgson shows you how to sell your
books to community groups, Dana Lynn Smith gives you the best
way to design an online media kit, Kimberly Edwards reveals how
to organize all your writing and marketing projects, Michael
Brito unveils the best ways to make money with article market-
ing,  and Q.B. Wells lets you in on five quick tips to implement
your book publicity plan.  Plus, there’s a Publisher Profile on au-
thor Mark Seinfelt,  Book Dealers Diary and much more.

If you have not joined NABE yet, you can sign up on page 17 and
view  the many money saving benefits.  Don’t forget to display
your book in our 2010-2011 NABE Book Showcase Exhibits as
well and take a look at our popular New Super Book Marketing
Deal, which saves you over a thousand dollars on some of our
best marketing vehicles.

Have a prosperous and successful  Summer and Fall filled with
good health,  joy and great surprises.
                                                                    Al Galasso, NABE

Our 30th Year Of
Serving Independent

Publishers
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Mark Seinfelt
Author of

“Henry Boulanger of
Mushannon Town”

“Symphonie Fantastique”

To say Mark Seinfelt is a prolific
author would be an understate-
ment indeed. Mark has honed his
craft with many noted  writers in-
cluding William H. Gass, famous
for his National Book Circle  award
winning essay collections, and his
novella, “In the Heart of the Heart
of the Country.”  Mark also studied
under critically acclaimed author
and Lannan Lifetime Achievement
award winner, Paul West as well
as novelist and screenwriter Rob-
ert C.S. Downs.

Mark earned a Bachelor of Arts
Degree from Pennsylvania State
University, completing his studies
in three years instead of the usual
four. A university scholar and hon-
ors student in English, he graduat-
ed with distinction. Mark received
his Master of Fine Arts Degree
from Washington University in
1987, where he was a recipient of
a three-year-tuition scholarship,
fellowship and teaching assistant-
ship, and where he completed the
novel, “The Mozart Machine,” an
excerpt of which received the Hen-
ry Sams Memorial Award of 1983.

In 2004, his study of famous au-
thor suicides, “Final Drafts,” was
selected as an alternate selection
of the Readers’ Subscription Book
Club.

Since receiving his MFA, Mark
has completed five more novels
including “Henry Boulanger of
Mushannon Town,” which has re-
cently won the 2010 Pinnacle
Book Achievement Award in the
category of Historical Fiction.

Against the dramatic events of
Yorktown, the final struggle in
America’s bid for independence,
Henry Boulanger of Mushannon
Town, tells the story of a Revolu-
tionary War soldier, who prior to
coming to America was a traveling
shoemaker in Germany and
France.  Based loosely on real
events, the book is written in the
style of “Barry Lyndon.” The first
person narrative is full of wit, and
is a fine piece of historical fiction
for those who enjoy intimate Revo-
lutionary War tales.

Paul West, author of “Lord Byron’s
Doctor,” said of this novel, “Mark
Seinfelt is a young writer who un-
packs his bags and sets up his
own bright stall, with an uncom-
monly large and varied array of
literary wares at the table.”

His other recent book, Sym-
phonie Fantastique, contains
four short novels, two short stories
and an essay written around the
theme of the paranormal and
haunted protagonist.  First, read-
ers confront an elderly writer who
begins to doubt the validity of his
life's work as the world begins to
come apart at the seams. Second,
readers witness the influence of a

domineering, overprotective long-
dead father and civil war buff upon
his agoraphobic son who watches
TV during the first Gulf War and
feels that the enemy has secretly
targeted not only him but every-
one else who is watching. Third,
readers meet a young man, who
after being transfixed and smitten
by the sight of his beloved, suffers
from physical and psychological
scars when she leaves him.  Final-
ly, readers encounter a nursing
home aide and would-be bank
robber and his great grandfather,
a patient in the home, who is
haunted by nightly revenants,
spectral visitors and a host of ee-
rie illusions.

MMD Newswire.com has said of
this book, “New collection reveals
sophisticated ghost stories. Mark
Seinfelt tells tales of obsessed
and troubled characters haunted
by paths not taken or explored in
life.”

For more information on Mark
Seinfelt’s award winning books,
visit his informative website at
http://www.MarkSeinfelt.com
Wholesale and dealer inquiries are
invited.

PUBLISHER’S
PROFILE

$30.00
Discount Coupon

Valid on a 1/3 Page
PUBLISHERS
PREVIEW AD

in the next issue of
Book Dealers World

Just enclose this
Coupon with the

Listing Form
on Page 7 and reach

10,000 Mail Order
And Internet Buyers!

Deadline: Sept.10, 2010

http://www.MarkSeinfelt.com
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Target Your Book or Product to Thousands of Bookstores,
Media Outlets, Libraries, Mail Order Firms, Educational
Buyers and more at the NABE Book Showcase Exhibits

• Save 90% on Trade Show Costs  • Attractive Face Our Display
• Professional Sales Staff  • Follow Up Leads Mailed to You

Here's Your Opportunity to give your book,
audio/video tape or other product exposure to the
book market, library field, mail order arena, media
outlets and internet book buyers at a cost you can
afford. The average trade show booth now rents for
$1800 and up. That doesn't include tables, carpeting,
lighting, union labor, drayage service, book racks,
airfare, shipping, car expenses, meals, hotel bills, etc.
You could spend more than $3500 on just one exhibit
alone. By becoming a part of the NABE Book Show-
case Exhibits, you can have your books on display
for less than 10% of what it would cost to exhibit your
books yourself.

Our NABE BOOK SHOWCASE EXHIBITS are
different from any exhibiting service. Your book
is displayed face-out within  a special  subject
category, such as Health, Cooking, Children's
Interest, etc. Only 50 to 100 books are dis-
played in each show so your book is not
buried amidst thousands of titles. Then, a
professional sales staff, full of enthusiasm and
warmth, who also speak Spanish and French,
greet potential buyers. We take time to get to
know you and your book. We pass out your
flyers and send you the names of all the buy-
ers who visited us so you can follow up on
potential orders.

Our NABE BOOK SHOWCASE EXHIBITS are bright,
well-decorated, and colorful. We offer drawings, free
gifts and giveaways to increase booth traffic. A few
years ago, a publisher who had placed her book in 3
different combined exhibits in the same show,  told us
that after visiting the other two places, she couldn't
believe all the buyers and the activity that was taking
place at the NABE Booth. Authors are encouraged to
make an appearance at shows if they wish. Even if
you cannot attend any of the shows, you can be
assured your book will be shown to all potential
buyers.  We are unlike any exhibiting service you
have ever used. This is our 27th successful year of
showcasing books, experience you can count on!

ggggg
Pacific NW Fall Book Show

Portland, Oregon
October 7-9th, 2010

Reach thousands of book stores, book distribu-
tors, wholesalers, libraries, young adult book-
stores, and a wide range of book buyers from all
over Oregon, Washington, Idaho and Northern
California. This show gets bigger every year.

ggggg
California Book Trade Show

Oakland, California
October 14-16th, 2010

This energetic book show draws booksellers from
areas with the highest per-capita book sales in
the country. Bookstore owners, large chain
stores, major book distributors, and more will be
attending from all over California,  and Nevada
as well.  Make certain your book is displayed to
this great audience!

ggggg
California Library Assn. And

California School Library Assn Show
Sacramento, California
November 12-15, 2010

Showcase your books,  audios, videos and more
in one of the largest library market shows of the
year.   Plus you will be able to market to school
librarians all across California at the same time.
This special double event counts as just one
Showcase Exhibit.

ggggg
Portland Gift Show

Portland, Oregon
  March 19-21, 2011

Showcase your book or product to gift buyers
from all over the Northwest, as well as to greeting
card shops, bookstores, hospital gift shops, de-
partment stores, specialty shops, travel venues
and more. The gift industry buys a wide variety of
interesting gift books, children's titles, cookbooks,
humor, gardening, travel & leisure, sports, health,
poetry, inspiration and more.
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Here's What You Receive at
the N.A.B.E. BOOK
SHOWCASE EXHIBITS....

g YOUR BOOK will be displayed face-
out in its own special category section
with a friendly, professional Tri-Lingual
(Spanish, French & English) Sales Staff
attending. We also showcase CDs, and
DVD’s. You do not have to attend any
show unless you wish to.

g YOUR BOOK will be featured in our
NABE BOOK SHOWCASE CATALOG,
which will be passed out free to buyers
at each show with your web site info.

g 25 of YOUR BOOK PROMOTION FLY-
ERS will be placed beside your book.
When a buyer expresses interest in your
title, a flyer will be handed out. If addition-
al flyers are needed, they will be xeroxed
at the show.

g Once you sign up, you'll receive the
Free Report: How to Get The Max From
A Show. It gives you tips on how to de-
sign order-pulling  flyers and what to put
on them, ways to attract more customers,
best follow-up methods,  and much more.

g A SPECIAL PARTICIPANT PACK-
AGE will be e-mailed to you, approximate-
ly 2 weeks after the Showcase,
containing the list of buyers  for follow up.
They will be sent both in Adobe Reader
PDF Format as well as in Ascii Text so
they can be imported into any database.
Plus, you will receive a Show Report. If
you prefer, the names & report can be
sent by regular mail.

What Past Exhibitors Have
Said About Our Service:

“Thanks for putting me in touch with the distribu-
tor you spoke with at the show. We have a deal
to put copies of the novels in two Portland Cost-
co Warehouse stores, and in the Eugene Costco.
I'll do a book signing in all three stores. If that
goes well, and I'm confident that it will, there is a
great opportunity to expand into other Costco
stores, Wal-Mart and the big box book stores. It
looks like the book show exposure paid off.
                                                             Rod Collins

“You  and  Ingrid  did a superb NABE job at the
California Library Association Trade Show.  We
appreciated  how  well  you displayed "Grandpa
Grouper, The Fish With Glasses' and steered
children¹s book buyers to us.  Thank you. Grand-
pa Grouper sold out!  It pays to join  NABE  and
I  highly recommend  participating  in your trade
show  program."                             Don Arends

"I just received a call from a gift store in California,
whose owner told me that she saw our book at
the NABE Book Showcase Exhibit. She proceed-
ed to order every book and  label in our line. This
one account certainly paid for our exhibit fee,
and we expect much  repeat  business.”
                           Cheryl Long, Culinary Arts, Ltd.

"We consider your showing of our books at the
NABE Book Showcase to be a success. So far,
we've received five solid wholesale contracts
and are in the process of securing some large
orders.”                       M. Waters, Mutual Press

"Al, thanks for the leads from the last trade show.
The first  five I contacted  remembered  my book
and  also taking  the flyer you handed out.  Four
out of five already ordered for their libraries.  You
did  a great job representing  my book.  I am very
pleased with your service."                 Joan Shih

Special Hot Books
Prime Feature Section

At Calif. Book Show &
Portland Gift Show

Only $50.00 add. per show
Limited Amount of space

SHOWCASE
EXHIBIT FEES
NABE Members

One Book in 1 Exhibit:
$98.00

One Book in 2 Exhibits
$185.00

One Book in 3 Exhibits
$255.00

Additional Titles in any Exhibit:
Only $80.00 each

---------------------------------------
 ***SPECIAL***

One Book in All Four Exhibits
$320.00

($80 a show)
---------------------------------------

Non-Members
$175.00 per book per show

To Get Your Book Into the
NABE Showcase Exhibits

P Fill out the Showcase Order
Form below. Print or type legibly.
Include  your remittance by check,
money order or credit card.
P For each Showcase that you
participate in: Send One copy
of your Book plus 25 Flyers.
(We need a fresh book for each
exhibit). If your book isn't ready
now, you can ship it later, but
please sign up as soon as possi-
ble because of limited space in
the exhibits.  Flyers can also be
sent after you sign up.

NABE SHOWCASE ORDER AND LISTING FORM
NABE  P.O.Box 606  Cottage Grove, OR 97424

____ Reserve a space for ______book(s) in the
� Pacific NW Book  Show � California Book Show
� Portland Gift Show  � California Library Show 

 All Four Showcases for $320.00 for NABE Members.
____ Enclosed find my check or money order in the total  amount of $_______ as payment in full.
____ I am enclosing $90.00 to join NABE and to receive the special NABE Member Exhibit prices.
____ Please charge my Visa/Mastercard Number______________________________________
Exp. Date________ Signature__________________________________
Card Verification No. ______ (Last 3 digits on back of signature panel of card)

Title of Book__________________________________________________________________
Author__________________________________________________Retail Price____________
Publisher__________________________________________________________________
Address_____________________________________________________________________
City______________________________________________State_______Zip_____________
Telephone__________________E-Mail_______________________________________

EXTRA BONUS
When You Sign Up For

3 or More Shows
FREE COPY of Al

Galasso’s
Success Secrets of
Self-Publishers CD

Learn  master marketing tips
and the Inside Secrets of sell-
ing more books at the trade
shows, in mail order, through
special markets, with publicity
tie-Ins, and more. Boost your
bookselling profits!

•  Check here if your would like
us to design your flyer with our
new low cost Book Flyer Service.
Includes typesetting and printing.
Only available for NABE Mem-
bers who participate in our  Show-
case Exhibits.

□ Place book in Hot Books at
Cal. Book Show. Add. $50.00
 □ Place book in Hot Books at
 Portland Gitt Show  Add. $50.00
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When You Speak to
Community Groups
You Sell Books
by Harriet Hodgson

Even if your publisher has a
slick catalog and an appealing
website, you need to market
your book. My recent work
focuses on loss, grief, and re-
covery, a hard sell in the book
business. So I signed a con-
tract with a professional book
marketing firm. I learned a lot
from the company, but its pub-
licity efforts did not lead to a
surge in sales.

How do you sell books? Local
publicity is one of the best
ways. During my 30+ years in
the book business I have
come to realize that giving
talks to local community
groups -- churches, service
organizations, and support
groups -- sells books. At the
end of every talk I tell people
that I enjoy speaking, speak
for free, and ask them to refer
me to another organization.

Several weeks ago I gave a
presentation to a Kiwanis
group. The group met at 9 a.m.
and I was surprised at the
huge turnout. After a brief busi-
ness meeting I spoke for 25
minutes, which left time for
questions and answers. Some
Kiwanis members were sur-
prised at the number of books
I have written. Several
thanked me for coming.

"Harriet's presentation should
make us grateful for this day,"
one man commented.

I recently talked with a new au-
thor about book publishing and
marketing. She paid for the print-
ing, paid for the design, paid for
a poster, paid for conference
advertising, paid for travel to the
conference, paid for lodging and
food. Like many authors, she
knows she may not get this mon-
ey back. "I sell books when I
speak to small groups," she ex-
plained. "But I need to sell more."
We agreed that we do not write
books to make money, we do it
to help others.

Book talks can spark sales. But
this statement has several quali-
fiers. I think an author needs to
have several talks on hand. You
should be able to modify these
talks to fit a specific group.
Though you should cite informa-
tion in your book, I think you
should also expand this informa-
tion. You may add another story,
for example, or cite new re-
search.

I still speak for free. If I have to
travel, however, I ask the group
to pay my travel expenses and
lodging, but not for my food. I will
pay for that. And I will continue
to give book talks, to tell my
story of grief, recovery, and hope.
-------------------------------------------
Harriet Hodgson has been an
independent journalist for de-
cades. She is a member of the
American Society of Journalists
and Authors, Association of
Health Care Journalists, and As-
sociation for Death Education
and Counseling. Her 24th book,

"Smiling Through Your Tears: An-
ticipating Grief," written with Lois
Krahn, MD is available from Am-
azon.

Book Reviews
Sell Books!

Do you need a book review?
Feathered Quill Book
Reviews specializes in

reviews of small press and
self-published books.

Please visit our
Website for

More Information:

www.FeatheredQuill.com

If you are looking for a photo-
graphic artist who can give your
book that extra special touch,
contact Diane Andersen at Brook-
side Photography and Design.
She does all kinds of photo proj-
ects including book covers. For
more information, visit her great
new web site at

Discount for
NABE Members

http://www.FeatheredQuill.com
http://www.BrooksidePhotographyandDesign.com
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REACH Thousands of Mail Order & Internet Firms
In the Publishers Preview Section of the printed edition of

Book Dealers World and the new Online Edition of BDW

Don't Miss This Special
Sales Opportunity!

You receive a 1/3 page display unit, completely typeset
by us with your book cover photo, a 70-word descrip-
tion of your book, retail price, wholesale, dropship and
sample costs, plus your company name, address and
phone number. This ad will appear in the Fall 2010
edition of BOOK DEALERS WORLD, which will be
mailed to over 5000 mail order buyers, plus be avail-
able to 2000 more prospects each month for a full year
in the new  BDW Online edition. The issue will also be
passed out free at popular trade shows all across the
country. You can participate with your ad for the low
NABE MEMBER PRICE of just $195.00.

Buyers From All Over The
United States, Canada and the World

Will See Your Book
The PUBLISHERS PREVIEW section is designed for
ease of use. Mail order companies and direct mail
firms can request additional sales information or order
directly from you. We even forward any inquiries we
receive here at N.A.B.E. to you at no additional charge.

Save Yourself Time and Money!
If you mailed only 5000 of your flyers to these top
prospects alone at bulk rate, it would cost you over
$3000.00 in postage costs alone, not to mention mail-
ing list rentals, printing, labeling, addressing, etc. We
do everything for you in one easy operation. 2010
marks our 30th year of publishing. You can be sure
each and every issue is sent out. We guarantee it!

Here Are Some Subject Themes
That Are Mail Order Winners...

Self-Help, Diet & Cooking, Business, Finance,
Humor & Games, Sports, Gambling, Import-Ex-

port, Health, Nostalgia, Consumer Issues,
Gardening,Inspiration, Sales & Advertising, Mail

Order,Do-It-Yourself, Travel & Leisure,
Computers,Home Business, Entertainment,

Reference,Sex Education, Exercise, Children's

Here's How To Get Into The
Next Publishers Preview....

Just fill out the Publishers Info Sheet below.
Return it to us with your book (so we can
photograph the cover) and your remittance as
soon as possible because space is limited. As
far as positioning goes, we take books on a
first-come, first-serve basis. You receive a
confirmation of your order and a checking
copy of the issue when it is mailed. For your
convenience, you may order by phone or fax
with your Visa, Mastercard or American Ex-
press by calling 541-942-7455. If you have
any questions about this program, call Al
Galasso and he'll be glad to answer them.

Remember That Even One Contact Made
Through This Offer Could Result In

Thousands of Dollars of Sales
For Your Book!

NABE PUBLISHERS PREVIEW ORDER FORM AND INFO SHEET

NABE MEMBERS:
$195.00 per book

Non-Members:
$250.00 per book

BookTitle_________________________________
________________________________________
Retail Price:_________ Sample Price:__________
Wholesale Price:___________________________

Please include a 70-word description of
your book on a separate page. If you want

us to write the copy, send your book &
sales info.

Final Deadline: Sept. 20th, 2010
See Next Page For Publishers Preview

NABE, Publishers Preview, Box 606, Cottage Grove, OR 97424
___Please sign me up for the next PUBLISHERS PREVIEW in
the Fall 2010 printed and online edition of "Book Dealers World".
I've enclosed my remittance plus my book, (or a glossy
of the cover or JPEG) and 70-word description of the book.
___Please charge my Visa, MC Number or American Express.
____________________________________________________
Exp. Date_____________Signature______________________________
Card Verification No.______ (Last 3 digits on back of signature panel of card)
Name____________________________________________
Company_________________________________________
Address__________________________________________
City______________________State_____Zip____________
Telephone__________________Fax___________________
E-Mail____________________________________________
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Bruce Gilken, Crystal Castle Publishers, 526 Harper Avenue,
  Drexel Hill, PA 19026  Phone:  (484) 461-6482

  E-Mail: bruce@brucegilkin.com    Web: http://www.brucegilkin.com

Bruce Gilkin’s “Dark Matter” takes you on a heart-pounding thrill ride through the
horrors of war on the battlefield only to come home and battle Post Traumatic
Stress Disorder (PTSD). “You are not alone,” author Bruce Gilkin says to other PTSD
sufferers. Within this action-adventure story, you’ll discover how drugs and self-
medication can actually makes things worse, when to get help, and why support of
family and friends is so important. Bruce Gilkin is a Vietnam veteran with Service-
Connected Post Traumatic Stress Disorder. He is the author of “Angel of Death,”
which won the Digital Quill Award in 1992, and “To Hell and Not Quite Back,” which
sold over 400,000 copies.

Retail Hardcover: $24.95, Sample: $24.95 ppd.
Write for wholesale quantity discounts.

Mark Seinfelt, 1101 Spruce Street, Philipsburg, PA 16866
    Phone: 814-342-2325    E-Mail: msein85@hotmail.com

Web: http://www.markseinfelt.com

A new collection of fiction by Mark Seinfelt that contains four short novels, two short stories
and an essay written around the theme of the paranormal and haunted protagonist.  First,
readers confront an elderly writer who begins to doubt the validity of his life's work as the
world begins to come apart at the seams. Second, readers witness the influence of a
domineering, overprotective long dead father and civil war buff upon his agoraphobic son
who watches TV during the first Gulf War and feels that the enemy has secretly targeted not
only him but everyone else who is watching. Third, readers meet a young man, who after
being transfixed and smitten by the sight of his beloved, suffers from physical and psycholog-
ical scars when she leaves him.  Finally, readers encounter a nursing home aide and
would-be bank robber and his great grandfather, a patient in the home, who is haunted by
nightly revenants, spectral visitors and a host of errie illusions.
Retail: $27.99, Sample: $27.99 ppd.
Write for wholesale quantity discounts.

Juan Leon Mera - English Version by Noe O. Vaca
P.O. Box 6675, Columbia, SC 29260, Phone: 803-782-3842

Authorhouse:  Phone: 888-280-7715 Web: www.authorhouse.com
E-mail: Ambato37@aol.com  Web: http://www.ozziescumanda.com

For the first time, this celebrated and timeless Latin American classic is being
shared with English readers 130 years after the original was written.  It’s a tale of
star-crossed lovers: Carlos, the son of a Spanish Dominican friar, and the beautiful
Cumanda, a young woman from an Amazonian tribe. Opposed by many, the couple
bravely defends their unique love for one another until Cumanda is forced to marry
a Jibaro chief in order to spare the life of Carlos. Widely considered to be one of the
most important novels of 19th century Latin American literature. Filled with striking
imagery, unforgettable characters and an electrifying plot.

Retail: $17.49, Sample $17.49 ppd.
Write for wholesale quantity discounts.

 http://www.brucegilkin.com
http://www.markseinfelt.com
http://www.ozziescumanda.com
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Pathfinder Equine Publications, 243 N. Garfield Road  Mohrsville, PA 19541
Phone: 877-550-5010  Web: http://www.quincythehorse.com

This is a picture book for girls and boys ages 4 to 8. The author, Camille Matthews,
introduces a little red horse named Quincy and recounts his first adventure. Camille
combines an understanding of feelings, relationships and life's challenges gained
from years of working with human clients as a psychotherapist and her lifelong love
of horses to create a story that is exciting and comforting. One day a new owner
comes to the farm where Quincy lives and takes him to a new home. At first Quincy
feels sad and confused. Quincy meets a new friend named Beau but there is a BIG
problem. There are horse shows every Sunday and Quincy does not know how to
jump jumps and win ribbons. At first Quincy does not know what to do but in the
end, Beau and Quincy find an answer.

Retail: $15.95, Sample: $15.95 ppd.
Write for wholesale quantity discounts.

Marilyn Randall, 3725 Steelhead Drive, Greenbank, WA 98253
  Phone: (360) 678-4213  E-Mail: sugarlynn1@aol.com

This book is a compilation of poetry and prose, prayers and letters,
which reflect some of the important events of author Marilyn
Randall’s life. Her writings also reflect her emotions and opinions
about cultural issues of today and she shares herself openly and
honestly about all subjects she writes about, including her alcoholism
recovery, her abuse issues, her fears, joys, difficult losses, and also
about the deep feelings she has about the wrongs we as a society
share for bigotry and prejudicial issues.

Retail: $21.95., Sample: $21.95 ppd.
Write for wholesale quantity discounts.

Mark Seinfelt, 1101 Spruce Street, Philipsburg, PA 16866
    Phone: 814-342-2325    E-Mail: msein85@hotmail.com

Web: http://www.markseinfelt.com

Against the dramatic events of Yorktown, the final struggle in America’s bid for
independence,  comes the story of the Azilum company. After the French Revolu-
tion, investors purchased large tracts of land in Pennsylvania and promoted settle-
ments in the hopes of providing a refuge for French émigrés. Versailles, Yorktown,
Azilum all play a part in Mark Seinfelt’s novel Henry Boulanger of Mushannon Town,
which tells the story of a Revolutionary War soldier, who prior to coming to America
was a traveling shoemaker in Germany and France.  Based loosely on real events,
the book is written in the style of Barry Lyndon. The first person narrative is full of
wit, and is a fine piece of historical fiction for those who enjoy intimate Revolution-
ary War tales.  A Pinnacle Book Achievement Award Winner.
Retail: $17.99, Sample: $17.99 ppd.
Write for wholesale quantity discounts.

Quincy's new book, Quincy Moves
to the Desert will soon be released.
Check our website for details.

http://www.quincythehorse.com
http://www.markseinfelt.com
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Idalah D. Womack , Infinity Publishing ,1094 New Dehaven Street
  West Conshohocken, PA 19428-2713   Phone: 610-941-9999

Fax: 610-941-9959   E-Mail: 2peace22@comcast.net

This book is a must for every current and prospective college student. It
features a wide variety of over 400 grant sources, for women, ethnic groups,
general grants, travel and more. Plus, it unveils where to find fellowships,
scholarships and loans.  Discover how to match your demographics to grants
criteria. Includes hidden tips and strategies, such as how to write your en-
trance essays and how to respond to application questions.  You will also learn
how to survive college, get  A and B grades and increase your employment
opportunities.   If college is your destination, this is the book that will get you
there!

Retail: $19.95, Sample: $19.95 ppd.
 Write for wholesale quantity discounts.

Padaran Publications, 1794 N. Acadian Dr, deltona, MA 32725 Phone: 386-532-5308
E-Mail: padaran@padaran.com   Web: http://www.padaran.com

Addresses the many secrets made available to Daya Devi-Doolin for her spiritual growth. She
now assists a wider range of people in realizing their potential of clarity, peace of mind and
their ordained abundance. Drawing on her years of experience in the field of Positive
Thinking, Visualization and Manifesting through the Law of Cause and Effect and the Law of
Vibration and Attraction, Daya Devi-Doolin has created a useful guide for ailing hearts, ailing
spirits and ailing thoughts to use and to navigate. This Pinnacle Book Award Recipient is a
wonderful reference for raising self-esteem, for changing the world we see through a change
in perception, and takes the reader through a step-by-step process of Be-ing in the Realm of
the 14 different levels of where and what you desire to do, be and live in.  She provides a
wealth of information to help make the process of love, happiness and success much easier
to remember to BE in and make it a real experience.

Retail: $19.95  Sample: $19.95 ppd.
Visit http://www.padaran.com for an excerpt from this book.
Write for wholesale quantity discounts.

David Schmacher, Ph.D. And Steve Dexter
Schumacher Enterprises, 2629 Manhattan Ave. PMB 215,

Hermosa Beach, CA 90254,  E-Mail: mschuma233@aol.com

The brand new Revised 2010 edition has just been released. Written by the late
David Schumacher, who discovered that the way to lifetime financial security is to

"buy smart and never sell." He has built a $20 million dollar fortune using his own
savvy advice. The new update has been written by Steve Dexter, president of
National Capital Funding. In "Buy and Hold," you will find out how to pick the right
property with the most profit potential, choose locations that will be tomorrow's
hottest neighborhoods, negotiate lucrative real estate deals that can make you
wealthy, turn your property into a money making cash machine, and use your
property to make even more money with David's insider techniques. Features a
shrewd moneymaking investment program.

Retail: $21.95  Sample: $21.95 ppd.
Write for wholesale quantity discounts.

http://www.padaran.com
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Newton N. Riddell & Brian J. Donley,   Brian J. Donley, LLC
1003 Roosevelt Street, River Falls, WI 54022

E-Mail: brian@brianjdonley.com   Web: http://www.brianjdonley.com

“The Original Psychology of Success” was written in 1909 by Newton N. Riddell, and
revised and expanded in 2008 by Brian J. Donley. It reveals what can be accom-
plished when you focus on the power of growth, walking the talk, and becoming of
service to others.  Brian invites readers to explore the secrets to open opportunities
for successful living.  He acknowledges the value of individuality, respect for self
and others, and positive thinking as meaningful elements in the search for great-
ness.  This book will become your welcome companion on the road to a healthy,
wealthy and happy life.

Retail: $15.95, Sample: $15.95 ppd
Write for wholesale quantity discounts.

Don Arends, Mission Manuscripts, Inc., 1000 Jorie Blvd #206
Oak Brook, IL 60523, Phone: 630-990-0220

E-Mail: dlarends@aol.com
Web: http://www.missionmanuscripts.com

In this unique children’s book (for ages 3-8), the young people are chal-
lenged to find special details in the bright underwater illustrations, which
are full of motion, color and happy faces.  Based on a true sea voyage that
took place in the Galapagos Islands, this book makes a perfect children’s
gift from parents; grandparents; schools and public libraries; gift shops; and
all types of fund-raisers.

Retail: $14.88, Sample, $12.00 ppd.
Write for wholesale quantity discounts.

Olga Tinti, TINTINATIE, 32315 Corte Zamora,  Temecula, CA 92592
Phone: 888-998-4684   Fax: 877-998-4684

E-Mail: o.tinti@verizon.net   Web: http://www.tintinatie.com

Four best friends are super excited about the start of summer! Their adventure
began as they were getting ready for a pink sleepover and ran into a girl named Kiki
as  they were walking through the park.  The girls thought she was the meanest girl
on the planet  after Kiki made a snide comment that the four girls were not invited
to an exciting fashion show. They made a mad dash to Sokron's house. The girls
would figure out, with the help of Sokron's Grandma, how to participate in the event.
This delightfully illustrated children's tale is the creation of Natalie Tinti, a 10 year
old girl who wants to spread her message about friendship to the world.

Retail: $12.95 Sample: $12.95 ppd.
Write for wholesale quantity discounts.

http://www.brianjdonley.com 
http://www.missionmanuscripts.com
http://www.tintinatie.com
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Angi Ma Wong  Pacific Heritage Books, PO Box 998,
Palos Verdes Estates, CA 90274

Phone: 310-541-8818  Web: http://www.pacificheritagebooks.com

A boy’s childhood dreams come true. Follow the remarkable journey of
Barack Obama, the skinny kid with the funny name, who grew up to
become the 44th President of the United States. This unique illustrated
children’s book tells President Obama’s story through his family’s history,
the path to the presidency and his inauguration. Includes memorable
speech excerpts as well as up-to-date information. Written by award-win-
ning and best selling author Angi Ma Wong,  this hardcover edition will be a
treasure for both home and school.

Retail: $16.00, Sample: $16.00 ppd.
Write or call for wholesale quantity discounts.

Don Arends, Mission Manuscripts, Inc., 1000 Jorie Blvd #206
Oak Brook, IL 60523, Phone: 630-990-0220

E-Mail: dlarends@aol.com
Web: http://www.missionmanuscripts.com

A wild hammerhead shark, nicknamed Bonehead because he was always
getting into trouble, had a great adventure one hurricane night. Curiosity led
him to getting hit on the head by a giant oil tanker. He sank unconscious
into the coral kingdom. Grandpa Grouper and his friends teamed to save
Bonehead with an emergency call for Doctor Clark Octopus. Another beauti-
fully illustrated children’s story from award winning author, Don Arends.

Retail: $14.95, Sample: $14.95 ppd.
Write or call for wholesale quantity discounts.

Connie Smith, 4440 South Lily Meadows Lane,
Holladay, UT 84124  E-Mail: ctsmith52@msn.com

Visit us at http://www.thepiethepie.com

Cindy’s mom loves to bake–-pies, cakes and other delicious desserts. But
one day, Mom gets tired of doing all the baking and cleaning up herself, and
she stops cooking altogether. Her family misses the wonderful smell of her
baking. But how can they show her how grateful they are? And will Mom bake
her special apple pie for Cindy’s birthday?  This book teaches children the
importance of showing their appreciation for the wonderful things their
parents do every day, and the fun of pitching in and helping out.

Retail: $14.95, Sample: $14.95 ppd.
Write or call for wholesale quantity discounts.

 http://www.pacificheritagebooks.com
 http://www.missionmanuscripts.com
http://www.thepiethepie.com


13

Gia Brainerd, Ph.D. 3112 S. Barrington Avenue #330, Los Angeles, CA 90066,
Tel: 310-390-0999  E-Mail: DrGia@giabrainerd.com

Web: http://www.giabrainerd.com

At last–a book that demystifies Charisma. It has always been known that
charismatic men and women attract more positive attention, slip more
easily into leadership roles, and live more fulfilled lives. This life-enhancing
book  reveals to readers how they can explore and develop their own
charismatic qualities. You will learn how to identify, define and seriously
examine your beliefs in order to understand how they contribute to, or
perhaps detract from, your charisma. Author Gia Brainerd clarifies the roles
played by language and energy, and she easily guides you into tapping into
your own natural charisma and personal power.

Retail: $16.99, Sample: $16.99 ppd.
Write for wholesale quantity discounts.

Olive Evans, Teddy Traveler Co. 408 20th St. Manhattan Bch, CA 90266
 Phone: 310-545-4959, E-mail:  teddytravelerbear@earthlink.net

Web: http://www.teddytraveler.com

Author Olive Evans presents this delightful collection of 27 poems, chronicling the
story of a group of unusual bears who share one thing in common: they were all
collected from thrift stores across California and Europe. The merry bunch includes
such fun personalities as Claire the Chatterbox Bear, Happy H. Huggins,  and Maxie
the Yodeling Bear. Designed for children from four to eight years old and teddy bear
lovers of all ages, the book includes a 44-minute CD narrated by the author and
accompanied by music created by Jim Furmston especially for each bear’s story.
Features colorful illustrations by Patricia Wooley.  Quality hardcover edition.

Retail: $18.95, Sample: $18.95 ppd.
Write for wholesale quantity discounts.

Schumacher Enterprises, 2629 Manhattan Ave. PMB 215,
Hermosa Beach, CA 90254, Fax: 949-916-5219

E-Mail: mschuma233@aol.com

Dr. David Schumacher was a businessman, author, appraiser, real estate guru,
and humanitarian. He realized all this despite having a birth defect known as
progressive myopia. At 60 he was nearly blind and by 76, he was totally blind,
but he led an extraordinary life of achievement. This book is about David and 27
other remarkable people who met life’s challenges head on and conquered
them. It is full of never-quit stories you will not soon forget. This book makes a
great fund-raiser and all sales will be donated to charity. An uplifting volume for
people of all ages.

Retail: $19.00, Sample: $19.00 ppd.
Write for wholesale quantity discounts

http://www.giabrainerd.com 
http://www.teddytraveler.com
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Get The Most Bang From Your Marketing Buck!
Save Over $1300.00 on Our

Most Popular Programs
With Our All New

SUPER BOOK MARKETING DEAL

NABE provides a host of Cooperative Marketing Vehicles that can really get your book sales
moving. I have devised this all new Super Book Marketing Deal that gives you a Year’s Worth
of Marketing Coverage. It combines our most popular Programs and Services and includes Three
Special Bonuses that you will really love. Plus, it saves you over $1500.00 from our already low
NABE Member prices. And now, you can even take advantage of this program with a Special Three
Month payment option.

Take a Look at What Your Will Receive in
This Incredible Package...

►Your Book will be displayed in 6 Book Showcase Exhibits. We help you select the ones
 that are most appropriate for your title.  A $480.00 Value

►Your Book will be placed in the Featured Hot Books Spotlight Section in each
one of our Showcase Exhibits. A $300.00 value.

►Your Book is featured in our National Press Release Program,  which include the writing &
printing of a Press Release, and Special Prime Media Mailing List.    A $325.00 Value.

► Your Book is promoted in 4 Issues of Book Dealers World with a special 1/3 Page
Publishers Preview Ad, complete with your book cover and description.  A $780.00 Value.

►A Full Page Ad & Special Listing in the next edition of our Book Dealers Dropship
Directory which goes out to mail order and internet book buyers.  A $185.00 Value.

►Your Book gets a 25 Word Classified Ad in our Marketsmart Newsletter for a  year. Plus,
a Web Page for a  year on our site with the Promotion Express Program. A $175.00 Value

►You get a copy of the Joe Sabah Radio Talk Show Kit which includes a CD Database of
1000 Radio Talk Show Hosts, Joe’s great book and audio CD and more. A $199.00 Value.

► A Hot Books To Promote Feature Page Listing on our web site.  A $125.00 Value.

► Special Free & Low Cost Advertising Program: How to Use  Free Publicity, Joint Ventures
and Other Powerful No Cost and Low Cost Advertising & Marketing Strategies to Explode Your
Book Sales & Profits.  Includes 100+page Manual and 7 CD’s.  A $300.00 Value
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You Get This Complete One Year Marketing Package Worth
Over $2800.00 For The Super Deal Price of

only $1500.00 as a NABE Member

Plus You Will Receive These THREE SPECIAL BONUSES
1. A Publishers Profile Article about you and your book in Book Dealers World
and on our Web Site. Reach 10,000 prospects in BDW plus 35,000 more monthly
on the internet. Plus, you may be on a BDW Cover!

2. You get Priority Points for NABE Pinnacle Book Achievement Award
Honors. Your book could be one of next year’s winners.

3. You receive Free Personalized Correspondence and Consultation with me
by phone and e-mail for a full year. (Worth the cost of the entire package alone)

Here's What Jim Wortham had to say about Al Galasso's Super Book Marketing Deal: "I
am currently using this great deal and plan to renew  next year. Al delivers more than he promises.
Using his program should be one important part of your entire promotional effort. Al will design
your press release or edit a current one and provides media contacts to send to.  My top selling
author, Gene Walden, author of "The 100 Best Dividend-Paying Stocks to Own in America"  was
put on the cover and given a feature article in  "Book Dealers World."  I call Al for advice and he
can be easily reached by phone or e-mail. As a publisher, you need all the exposure possible. The
Super Deal is one cost effective way to get it!"

NABE Super Book Marketing Deal, P.O. Box 606, Cottage Grove, OR 97424

__  Al, I  know  a good deal when I see one. Sign me up for the Super Book Marketing Deal.
__ I wish to sign up for the Special Three Month Payment Plan with my Mastercard or Visa. Please charge
$500.00 on my card to begin the program, then another $500.00 thirty days from the time you
receive the 1st payment, then $500.00 thirty days following the second payment.

__Please sign me up as a NABE Member for $90.00 so I can order the Deal and charge with my first payment.

__ Enclosed please find $1500.00. I want to sign up for the Super Book Marketing Deal right now
and receive  my Free and Low Cost Ad Program by return mail as well as my  Radio Talk Show Kit.
As a bonus for paying in full now, I get a Free two year membership in NABE and my Publisher Pro-
file will appear in the next issue of Book Dealers World.

Visa/MC/Am Exp ____________________________________Exp.Date________Signature________________________
 Billing Address For Credit Card (if different) _______________________________________________________________
For security purposes, please list the Card Verification Code (CVVR2) 3-Digit Value here _____________
__ I am sending in my book and sales materials with my order.             4-digit Am Exp Code___________

NAME_________________________________________________________________________________
COMPANY______________________________________________________________________________
ADDRESS_______________________________________________________________________________
CITY__________________________________________________________STATE_________ZIP________
PHONE________________________________________________________________________________
E-MAIL_________________________________________________________________________________
BOOK TITLE ____________________________________________________________________________

Use The Handy Order Below To Get The Most From Your Marketing
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Market Your Books and Products
To Buyers All Over the U.S. And the World

Join NABE Today For One Year
And Get The Second Year Free!

Q: What is  the North American
Bookdealers Exchange?

A: It is an international book
marketing organization, started
in 1980, to help independent
publishers promote and market
their books through a variety of
unique and cost-effective mar-
keting channels. Over the past
26 years, our members have
sold millions of dollars worth of
books.

Q: How is NABE different from
other associations?

A: NABE provides personalized
service to our members. It bridg-
es the gap between the publish-
er and the marketplace. NABE
specializes in all phases of
book marketing: trade shows,
mail order, publicity channels,
the internet, premium areas, gift
sales and more. All sales made
through NABE go directly to
you. We help you and your dis-
tributors reach the public with
your book or product at a cost
you can afford.

Q: What about Book Dealers
World? How often is it pub-
lished and what kind of pros-
pects does it reach?

A: Book Dealers World is pub-
lished quarterly. It reaches
10,000 book buyers including
bookstores from all over the
country, book distributors, gift
shops, premium channels, cata-
log firms, trade show attendees,
libraries and publishers.

Q: What type of marketing oppor-
tunities does NABE offer?

A: You can display your books at
our NABE Book Showcase Ex-
hibits, held at major trade shows
throughout the country. Mail order
firms will see your book in our
Publishers Preview section. Our
responsive Mailing Lists are
available for rental. The National
Press Release Program will help
you get publicity in scores of
newspapers, TV & radio outlets.
Our Promotion Express Pro-
gram gives you a page on the
world wide web. Our Hot Books
To Promote section brings you
internet buyers for your book.
Members receive a Free Book
Review in our Book Dealers Diary
section, a Free Classified Ad,
and are eligible for our annual
NABE Pinnacle Book Achieve-
ment Awards. Plus, members
can save over $1300.00 on a
whole year’s worth of marketing
with our Super Book Marketing
Deal.

Q: What does a membership in
NABE cost?

A: It costs just $90.00 to join and
you get a Two-Year Membership
for the price of one ($95.00 for
Canadian members & $110.00 for
foreign members.) Other associa-
tions charge hundreds of dollars
for annual memberships. You get
real value with NABE and you
won’t have to renew every year.
Plus, when renewal time comes,
you still receive our Special Low
Renewal Rates and additional bo-
nuses as well.

NABE Brings You
SALES RESULTS!

"WOW!"  Ever since I joined NABE, that is the
best way to summarize my feelings. You have
been helpful, responsive and have given my
book, "Suite Talk" such terrific exposure and
publicity that words cannot express my apprecia-
tion. Other independent publishers initially rec-
ommended that I contact you to ensure that

"Suite Talk" received full marketing support.
They sure were right!” Dan  Burdadin

“I'm very impressed with the organization you
have put together. Your Membership Fee and
rates along with the other benefits are low in
price and high in helping self-publishers and
others involved in book marketing."  R.Thomas

"My Publishers Preview Ad brought in thousands
of dollars for my line of books. Keep up the good
work!" Art Fettig, GrowthUnlimited

"A distributor saw my book at a NABE Showcase
Exhibit and placed a large order for the entire
country of New Zealand. It really pays to be-
come a member of NABE." Donald Dossey

"It is my belief that most good books are still
unwritten. They are still in the minds of you, me
and countless others. When I wrote my first
book, "When You Can Walk on Water, Take the
Boat," I was lost in a sea of red tape and horrible
misinformation about publishing. Thanks to  you,
NABE and your helpful magazine, "Book Deal-
ers World," I started off on the right foot. You are
a great  help to many an aspiring author.”

John Harricharan

“NABE provides a valuable service to publishers.
Book Dealers World contains unique opportuni-
ties to market new books.” C. Ferrari

“I have sold books to Australia thanks to my ad in
Book Dealers World.”  P. Beall

“Thanks for promoting my Survival Guides. The
first two shows I placed my books in brought  an
excellent response." Robert Pelton
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Check Out the Money Making and Money Saving Benefits
You’ll Receive as a NABE Member!

 • A Two Year Subscription to BOOK DEALERS
WORLD, the Marketing Magazine for Publishers
and Mail Order Booksellers.

• A Free Book Review in the Book Dealers Diary

• Special Links to free and low cost programs, soft-
ware and websites for shopping carts, web forms,
customer contact and more to make your internet
presence a profitable one.

• Publishers Pricing Report to help you determine
the customary discounts for mail order firms, book-
stores, wholesalers, etc.

• Master List of Book Distributors of small press
and independently published titles.

• Free Subscription to “The Marketing Guys and
Gals Marketsmart Newsletter,” packed with on-
line & offline marketing tips from the pros.

• Link with us. We’ll give you a Free Link on our
Hot Books To Promote or Web Sites To See
Internet Pages.

 • How to Use the Internet To Promote Your
Book on Oprah, Dr. Phil & Other Talk Shows.

• Al Galasso’s Private Black Book of Business
Contacts packed with great people to do business
with. It’s your own valuable sources rolodex.

• Free Classified Ad in Book Dealers World.

• Special Savings on NABE Book Showcase
Exhibits, Publishers Preview, National Press
Release Bulletin, Promotion Express, Hot
Books To Promote and more.

• Copies of our NABE Logo for use on your
website, stationary and promotional materials.

• Special 50%Discount Off Advertising Rates in
Publishers Weekly and learn how to submit books
for pre-publication reviews.

• Entry Form  for NABE Pinnacle Book Achieve-
ment  Awards. You could be one of our annual
winners! No additional fees to register your book.

 • $25.00 Commission when you sign up to pro-
mote new Memberships on our  Internet Affiliate Pro-
gram.

• Top Spots for one full year in the New Books
From Independent Publishers Directory.

Plus you will notified of new benefits
as they become available.

Join NABE Today!
For just $3.75 a month, you can enjoy the BENEFITS and SAVINGS Of NABE Membership for
Two Full Years for the Price of One. Your Membership is a fully deductible business expense.

□ YES! Please rush my complete NABE Membership Package to me by e-mail
including all the Membership Benefits listed above.
□ $90.00 Online Membership for U.S. Canada and foreign countries.
□ $110.00 Send Member Package & all issues of BDW by first class mail. (US only)

Please note: Foreign members please send Visa, Mastercard  or AE information only.
□ Enclosed find my check or money order.

Charge my Visa/Mastercard Number______________________________________________
Exp. Date________ Signature___________________________________________________
Card Verification Number__________(Last 3 or 4 digits on back of your credit card)
Name_____________________________________________________________________
Company__________________________________________________________________
Address___________________________________________________________________
City_____________________________________State________Zip___________________
Telephone_____________________________ Fax_________________________________
E-Mail______________________________________________________________________

NABE, Membership Dept. PO Box 606, Cottage Grove, OR 97424
Fax Your Order to: 541-942-7455 or Order Online at:

http://www.bookmarketingprofits.com/NABEOrderFm2.html

http://www.bookmarketingprofits.com/NABEOrderFm2.html
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The Low Down on
Article Marketing
By Michael Brito
.
.
. Article marketing is an effective way to
broaden the online presence of any
small business. By distributing articles
to multiple article directories on the
Internet, your business can reap the
benefits ranging from an increase in
web traffic, lead generation, new cus-
tomers and a solid reputation on the
Internet. It’s a simple concept that has
the potential to take your business to
the next level and higher.
The foundation of article marketing
has evolved from a well-known strate-
gy called Search Engine Optimization,
or SEO; a practice where web pages
are optimized with keywords and pub-
lished online in an effort to increase
search engine rankings. There are
three steps to article marketing; re-
search, writing the article and distribu-
tion.
Research
The first step is keyword research. It is
vital to inundate your article with key-
words that you want to rank well for in
the search engines. For example, as-
sume I sell used DVDs online. I would
research what keywords people are
searching for relative to the term DVD
(i.e. rent DVD, DVD rentals, DVD, or
buy DVD). I would then make a list of
approximately 10 or so of these key-
words that I would want to sprinkle
throughout my article. This step is rela-
tively simple and only takes about 30
or so minutes; unless of course you
are still on dial up.
Writing the article
You cannot just put together a glob of
information and call it an article. If you
have this skill, you can write the article
yourself or hire someone to do it for
you. The goal here is to write an objec-
tive article related to DVDs; and natu-
rally placing the keywords within the
content of the article. The article
should not be a sales pitch or an adver-
tisement. In fact, most article directo-
ries will not even accept articles
written with a “sales type” approach.

The article should be written with the
intention to educate consumers about
some aspect of DVDs. It’s always help-
ful to have a catchy title for your article.
In addition to keyword rich article, a
second critical component of this strat-
egy must include the distribution of a
website’s URL, commonly referred to
as back link. Most, if not all, article
directories allow for an author re-
source box where links can be easily
placed. Publishing a website’s ad-
dress at the end of articles will allow
interested readers to conveniently visit
the site by clicking on that link.
Distribution
This is the component of article market-
ing that takes some time. There are
approximately 200 or so directories
online that allow marketers to post
articles. It is good practice to manually
submit these articles to each directory;
as most directories have banned arti-
cle distribution via automated software.
Besides, by using automated software,
there is less control of the article and
the article resource box.
Article Marketing Does More Than
You Think
Article marketing does more than sim-
ply reinforce your internet visibility.
Unlike direct advertising, it actually
presents an opportunity to educate
your target consumer group in an ef-
fort to build long term, profitable rela-
tionships with them. Paid
advertisements usually lose potency
and relevance over time. But a well
written article will continue to be repub-
lished on various newsletters, web-
sites, forums and blogs; and trigger a
viral marketing effect that will last for
months at a time.
Benefits of Article Marketing
• Anchor text. Most of the article direc-
tories allow for the author to select the
anchor text of the link in the author’s
resource box. This is the primary value
of the links from the article directories.
For example, if you are trying to rank
for the key term “internet marketing”,
the anchor text would display “internet
marketing” but it would link to your
website.

• Relevant One Way links. Say good-
bye to reciprocal linking. It’s ineffective
and doesn’t work anymore. Article
marketing provides one way links from
web pages that are categorized within
the directory according to topics such
as technology, weddings, communica-
tion or small business. Additionally,
most of the directories use the article
title as the webpage title; and rest
assured that the title of the webpage
with your link has your target keyword.
• Website Traffic. Those who ready
the article and our interested in it will
click through to your website and bring
relevant traffic.
• Viral Marketing. Most article directo-
ries allow other webmasters to reprint
(or republish) any articles within their
directory. Usually, republished articles
can be found in additional directories,
niche websites, forums and blogs.
• Mindshare. A click-through from a
traditional link is just another visitor.
But someone who has read an article
and clicked through from the author’s
resource box link is generally a highly
qualified visitor who has been partly
sold on the value of your offering.
Meanwhile, even readers who do not
click-through have been exposed to
your message. You can help shape
the market, building awareness of
your product or service.
Finally, the Conclusion
With the recent buzz about article mar-
keting, there should be no questions
as to why it is regarded as one of the
most potent marketing strategies to-
day. However, the fact of the matter is
that article marketing is only one com-
ponent of a successful marketing plan.
You cannot expect to invest a few
dollars here and there and wake up in
the morning with profitable business.
------------------------------------------------
Michael Brito is an internet marketing
consultant specializing in SEO and
web strategy. For more information on
his services, please visit on the web at
http://www.michaelbrito.com

http://www.michaelbrito.com
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All New Responsive Mailing Lists
For Your Next Promotion!

NABE List 1A                           Prime Media 1970 Names
This hot list includes selected names of the top TV talk and news shows,
major U.S. Magazines, news wire services, leading business and
professional journals, syndicated writers, popular trade and consumer
publications. Great for Book Publicity and Press Releases.

Complete List sent by e-mail or CD in Csv Text File
Format for importing into any database program:
Unlimited Use: $120.00 ppd.

NABE List 2B                 California Libraries 550 Names
Includes a wide variety of California libraries including public, school,
military and more.

Complete List sent by e-mail or CD in Csv Text File
Format for importing into any database program:
Unlimited Use: $70.00 ppd.

NABE List 4A Int. Reading Assn Teachers 1700 Names
This responsive group of teachers is looking for books and other
materials for their schools and classrooms, primarily elementary and
middle schools, but some high schools also included.

Complete List sent by e-mail or CD in Csv Text File
Format for importing into any database program:
Unlimited Use: $105.00 ppd.

NABE List 6A                  Daily Newspapers 950 Names
Send Your Press Release or Book Review Requests to these newspa-
pers all across the country. Get mentions and story coverage.

Complete List sent by e-mail or CD in Csv Text File
Format for importing into any database program:
Unlimited Use: $100.00 ppd.

NABE List 7A     Trade Show Book Buyers 900 Names
This hot list includes many of the buyers from our 2006 to 2008 Trade
Shows. Includes bookstores, gift shops, catalog buyers, etc.

Complete List sent by e-mail or CD in Csv Text File
Format for importing into any database program:
Unlimited Use: $100.00 ppd.

_____________________________

You may order by phone or by fax with your Visa or MC by
calling 541-942-7455. Or order by mail:

NABE Mailing Lists
PO Box 606

Cottage Grove, OR 97424

The
Big

Event

OCTOBER

Oct. 5-7: Parcel Forum 09 Conference
and Trade Show, Chicago, IL, 866-378-
4991.

Oct. 7-9: Pacific NW Booksellers Show,
Portland, Oregon, NABE Book Show-
case, 541-942-7455.

Oct. 14-16: California Book Trade Show,
Oakland, California, NABE Book Show-
case, 541-942-7455.

NOVEMBER

Nov. 12-15: California Library Assn. and
California School Library Assn. Com-
bined Trade Shows, Sacramento, CA,
NABE Book Showcase, 541-942-7455.
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Still Singing Somehow by Rob Rideout
is an engaging story of a life fully lived. It
follows the author’s path as he battles
alcoholism and survives prison life, travels
to all corners of the earth, gets married,
and finally discovers the peace he was
always looking for. Readers will laugh, cry
and even become angry at times, but they
will find themselves a part of a very honest
and real life experience. For more info,
visit Amazon.com or check this book out at
http://www.CreateSpace.com/3444489

Enthusiasm by Fida R. Abbott inspires
readers with her captivating personal story
of being born and raised in Indonesia, then
she married an American, came to her
adopted country, and realized her dream
of becoming a writer, even though English
was her second language. Discover how
she faced all kinds of obstacles, and how
she touched other people’s lives through
her works. A Pinnacle Book Achievement
Award Winner. For more information, visit
http://www.abbottsbooks.com

A Slap on the Back of the Head by Giulio
Veglio, a world-renowned hair designer
and successful businessman, offers a
humorous narrative on how to live life to
the fullest. Born in a small town in Italy, his
family moves to America and he has to
navigate a new land and a new language.
Giulio describes how he turned his
mistakes and heartaches into
opportunities. For more information, visit
on http://www.visionaryfreak.com

You Know Your Way Home by Suzanne
Jauchius chronicles the journey of a
brilliantly gifted little girl confounded by a
stifling family life. The author reveals  the
personal details of her life and her courage
and conviction leads to true healing, as
well as recovery and self-fulfillment. Visit
http://www.YouKnowYourWayHome.com

Gabriella and Her Bouquet of Friends
by Jerry and Patsy DiLeo is a delightful
children’s story about a girl and her flower
friends, and their daily interactions.
Colorful illustrations accompany easy to
read text  that young kids will enjoy. For
more info, send an e-mail to
patsydileo@optonline.net or visit on the
web at http://www.lulu.com

You Can’t Fall Off the Floor by Steve
Blacker and Charles Salzberg is the
insiders’ guide to re-inventing yourself
and your career. It contains 189 proven
secret tips to business success including
the need to re-invent yourself, consulting
as a major re-inventing opportunity, how
to survive and prosper in the recession
and the new digital age, how to take a job
interview, and much more. Visit  at
http://www.blacker-reinventions.com

Heal Your Heart: Coping with the Loss
of a Pet by Karen Adele Litzinger is a
beautiful CD packed with affirmations
and inspiration. Because of the
unconditional love that an animal gives,
the death of an animal companion can
be especially profound. This CD takes
you on a healing journey with a guided
meditation and soothing harp music.
Includes a 20 page guidebook. Visit
http://www.HealFromPetLoss.com

Wyndano’s Cloak by A.R. Silverberry
tells the story of how a woman’s peaceful
life is suddenly transformed when a
terrifying event awakens old fears of
being homeless and alone. She is afraid
a figure from her past has returned and
is targeting her and her new life and
family. It is a tale of madness, friendship
and courage that unveils the
transformative power of love and
forgiveness, and the terrible con-
sequences of denying who you really are.
Visit http://www.treetunnelpress.com

Secrets of Happy Couples by Kim
Olver surveys 100 couples who have
been together for over 10 years and
summarizes their responses on what
makes their relationships work. It is
based on one basic truth–-that all great
relationships begin and end with yourself.
She discusses the Relationship Cycle
including the Getting Together Stage,
the Compatibility Stage and the
Maintenance Stage. For more info,
http://www.InsideOutPress.com

Contemplations in the Sometimes
Quiet of a Hospital Room by Charles A
Wilkinson, Ph.D. is a poetic look at the
hospital scene–-the noises, the comings
and goings, the doctors, nurses and
patients and anxieties. For more info,
visit http://www.Waysiderestarea.com

The New Rules For Mortgages by Dale
Robyn Siegel explains the current
housing crisis in easy to understand
details and explains what home buyers
need to know to secure mortgages in
these troubled times. Get your new loan.
http://www.circlemortgagegroup.com

Before My Eyes by Diane Currie is a
daughter’s personal journey with her
mother into Alzheimer’s Disease. The
author shares her candid and personal
reflections as she copes with the reality
of the present but always honors the
memory of the past. The book offers
support and validation to all those who
walk its arduous path. For more info, visit
http://www.iuniverse.com

Peponi by John W. Buckley is an East
African Odyssey that takes place during
World War I. It is about a British military
hero and his German counterpart who
are pitted against each other in a battle
that will determine control of East Africa.
It is a captivating and enthralling war
story you will not want to put down. For
more info, send an email to author Buck-
ley at jwb14@me.com

Marco Polo Blackberry by Ginger Hell-
er is the story of a 12 year old boy who
earns enormous profits trading stocks
and commodities on the internet, and
joined by pen pals from six different con-
tinents, he learns of the desperate plight
of less fortunate children. Marco uses his
wits and newly acquired wealth to help
them as well as to deal with bullies, au-
thority figures, and of course, girls. For
more info on this delightful book, go to.
http://www.MarcoPoloBlackberry.com

Chippy Chipmunk: Parties in the Gar-
den by Kathy M Miller is a beautiful book
packed with colorful nature photos of
chipmunks playing and enjoying their
outdoor life. The story enlightens as well
as entertains and few can resist these
lively, independent, woodland creatures.
For more information, visit on the web at
http://www.chippychipmunk.com

Vale of Shadows by Rob Dakin is a
spellbinding novel with a supernatural
twist. From the Ottoman Empire to a
1950’s murder, to the metropolis of pres-
ent day Istanbul, readers are taken on a
thrill ride as four adventurers face trage-
dy, terror, isolation, and possibly, surviv-
al. Visit http://www.robdakin.com

Nevada Rock Art by Peter Goin is a top
quality coffee table hardcover book that
features beautiful photographs from all
over Nevada of this unusual art form.
Published by the Black Rock Institute, a
non-profit organization that supports and
fosters public interest and understanding
of landscapes throughout the American
West. For more info, visit the institute on
their fascinating informative website at
http://www.BlackRockInstitute.org

Book
Dealers
Diary

http://www.CreateSpace.com/3444489
http://www.abbottsbooks.com
http://www.visionaryfreak.com
http://www.YouKnowYourWayHome.com
http://www.lulu.com
http://www.blacker-reinventions.com
http://www.HealFromPetLoss.com
http://www.treetunnelpress.com
http://www.InsideOutPress.com
http://www.Waysiderestarea.com
http://www.circlemortgagegroup.com 
http://www.iuniverse.com
http://www.MarcoPoloBlackberry.com
http://www.chippychipmunk.com
http://www.robdakin.com
http://www.BlackRockInstitute.org 
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Best E-Book Directory Listing Form

Expose your E- Book to a Wide Variety of New Buyers
Who Can Feature Your Book on Their Web Sites and Blogs

For $25.00, You Can List Your E-Book For One Full Year
In Our All New Best E-Book Directory

Your Listing includes:
Book Title, Company, Address, E-Mail, Web Page Link, Phone,

Price, And a 50 Word Description of Your Book

The directory will be available as an E-Book itself ready for instant download to
Thousands of Internet Bookselling Web Sites. It is designed for Dealers

who want to promote your book for a cut of the profits and it is also available
for Publishers who offer Affiliate Programs.

The Best E-Book Directory will be promoted through our online and
offline editions of Book Dealers World, The Marketsmart Newsletter as well as through

Press Releases and Articles and by our members and dealers.

Just Fill Out the Form Below and Send It To Us With Your Check or Credit Card Info
 for $25.00. You can Also Order This Listing Through Our Online Form At

http://www.bookmarketingprofits.com/BestEbookDirectoryListing.html

Book Title
Company
Address
City, State, Zip
E-Mail
Web Site
Phone
Retail Price
50 Word Book Description

___ My check to NABE is enclosed for $25.00. ____ Please charge my Visa, MC or Am Exp. Card Number
______________________________________Signature______________________________________
Exp. Date______________ Verification No _____________

Send this form to: NABE, E-Book Directory. PO Box 606, Cottage Grove, OR 97424

http://www.bookmarketingprofits.com/BestEbookDirectoryListing.html
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Conquer The Mountain
To Stay on Top
by Kimberly A. Edwards

To creative people, there’s noth-
ing more stimulating than develop-
ing a product – a draft article, a
book proposal, a website concept,
a marketing plan. As the master-
piece grows, our enthusiasm
soars. Yet scaling the incline re-
quires occasional pause. In her
book Words Fail Me, Patricia T.
O’Connor refers to “grunt work” –
staying abreast of notes assem-
bled in the course of a project.
Such ongoing tasks ensure a
steady, clutter-free ascent. In oth-
er words, being organized frees
us to advance. Following are tips
for clearing the path to action:

1. Use tools and space wisely.
Designate a special space for dif-
ferent activities, especially writing.
This is a corner used expressly for
creative time that says, “I am at
work.” Use desktop organizers
and supply trays. Keep similar
items together. Consider proximi-
ty: A bookcase over your work
area keeps reference books
handy. Create an extended desk
or a “winged” work area by pulling
tables together to maintain vari-
ous stations (computer, non-com-
puter) and minimize “task-mixing”.
Keep a note pad with you at all
times to jot down ideas for future
development and to minimize dis-
traction from the present task.
Use different color files for distinct
topics or audiences, as easy-to-
find resources enhance productiv-
ity.

2. Develop routines that work
for you. Analyze how you spend
your time. What can you trim?
Whittle writing and marketing activ-
ities into finite time slots – have
your 15-minute task list, 30-min-
ute task list, and so on. Set pro-
duction goals. Start small, then
increase gradually.

Write goals out. Break them into
workable parts. Set daily, weekly
and yearly goals. Know where you
want to go and chart your progress.
Set aside time to answer emails.
outside of this time, avoid becoming
distracted by incoming messages.
Take time to tidy. Throw away un-
necessary papers. If items stay out,
they won’t get organized. Prepare a
to-do list for the next day and clear
your work surface. Stay fresh. North-
ern California newsletter editor Julie
Bauer devotes short blocks of time
to writing. “Budget your time, based
on your energy. If I try to write for
more than two hours, I lose my ob-
jectivity. If I go away from the work
for an hour and come back, I think
clearer and work better.”

3.  Facilitate connections. Orga-
nize business cards from people
you meet. On each card, jot down
a few things about that person. All
cards should note what individuals
can offer you and where you met
them.

Keep telephone numbers and email
addresses in a central location. Fol-
low contacts. “Keep complete re-
cords reflecting who you contact
and when, their response, when you
make follow-up calls, how many
books they ordered, your price
quote, whether or not they paid up
front and so forth,” says Patricia Fry,
President of Small Publishers, Art-
ists and Writers Network and the
author of 29 books.

4.  Track dates. After her book The
System Made Me Do It! came out,
Dr. Susan Osborn laid out a  12-
month master calendar which
tracked the following:

Book Reviews: people to whom she
sent her book and the dates the
request went  out. She maintained
columns for when, where and by
whom the book was reviewed.

Workshops,Seminars, Public
Speaking:  groups/organizations
in the area, contact information,
workshop or seminar pitched and
the dates of events.

Brochures: where each brochure
was in the production process. It
included columns for mailing (to
whom, date, and results).

Press Releases:  media contacts,
dates approached and the results.
Trade shows, Book Fairs and
Book Signings - date, location,
contact person, and travel ar-
rangements.

5. Utilize experts. Do what you’re
good at and hire a consultant for
the other tasks. Get a specialist to
get you back on the road. “I was
finding myself overwhelmed,“
says Linda Lee of Askmepc-
webdesign.com  whose book
Smart Women, Stupid Comput-
ers will hit the stands later this
year. Lee hired book coach Mar-
tha Alderson  “The first thing she
had me do was write out my chap-
ters and titles. I organized my
book into four sections, then broke
it into chapters. This helped
tremendously. I was able to look at
my work, see how far I am, skip
around to a different section if I am
stuck, and still move ahead.”

Organization is paramount to suc-
cessfully developing and imple-
menting a project. Without
clearing the twigs, you’ll get lost in
the bush. With it, you’ll climb the
trail where clean air prevails and
productivity reigns.

--------------------------------------------
Kimberly A. Edwards serves on
the board of Directors of the Cali-
fornia Writers Club Sacramento
Branch. She writes on meetings,
communication, group process,
cross-cultural and travel issues.
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Top 7 Ways to
Market Your Book
From the Comfort of Home
by Jinger Jarrett

I really wish I had time to go to
book signings. I love meeting peo-
ple, and it always feels so good
when people tell you, to your face,
you've done a good job and
helped them.

However, many who are writers
are either introverts, or they're like
I am: they don't have the time to
get out and market their books in
the “real world" because of various
reasons like family commitments.

Thankfully, with the internet, it's
easier than ever to market your
writing, and you can do it all from
the comfort of home.

Although these tips will work with
just about any kind of writing,
these tips are meant to help you
market your books. Regardless of
what you do to promote your book,
you want to use your promotions
to connect with others and build
your following.

By building a following, every time
you release a new book, you al-
ready have an instant market. This
is the real secret to making a lot of
money from your books.

1. Get the most out of Amazon.

I have to say I love this site be-
cause it gives you so many ways
to connect with your readers. List
Mania, blogging, forums, profiles,
and reviews. Consider Amazon as
a place to get started with your
book marketing. Browse the site.
Study Amazon Connect, the ser-
vice for connecting with your read-
ers. Take advantage of everything
this site has to offer and get busy
marketing.

2. Write articles.

OK, so I'm very partial to this mar-
keting technique. Quite simply, it
works. Article writing and market-
ing is such an easy way to market
because it allows you to qualify
your prospects. When they read
your article, they will know if you
are offering what they're looking
for (provided you craft a resource
box that relates to what you offer.)

3. Send out a news release.

Your book is definitely news. The
way you present this news will
determine whether or not others
read your press release.

Visit top press release sites and
study them carefully. Look for re-
leases of new books. Use what
you learn to craft your press re-
lease and then write your own.
Distribute it to as many sites as
you can.

4. Write a blog.

A blog is another public relations
tool for you and a great way to
connect with your readers. Use a
blog to help you build a relation-
ship with readers to build your
following. Provide tips, articles, re-
views, and other information relat-
ed to your topic. This will also help
you qualify your prospects as long
as the information you are offering
showcases how your book solves
the problem.

5. Offer a free teleseminar.

Free teleseminars are easier than
ever to now, especially with tons
of sites offering free teleconfer-
ence options. Sign up for a free
account with one of these sites
then promote your free telesemi-
nar. During your teleseminar,
make sure you tell everyone about

your book and show how the book
will solve their problems.

Give away a copy of the recording
of your class to promote your book.
6. Use social marketing tools to
promote.

Social marketing tools include
sites like Twitter, bookmarking
sites, video sites, and others.
Send out a tweet to let others
know about your book, bookmark
your book page, or create a video
book tour.
By offering details about your
book in different formats, you will
have a broader appeal with those
interested in your book.

7. Use social marketing to connect.

Social marketing sites like Face-
book, MySpace, Bebo, and others
allow you to connect with others
and build relationships. Create a
profile on this sites and get in-
volved. Just make sure you stick
to your topic.

--------------------------------------------
Want to learn more about how to
promote your books online? Then
sign up for my free internet market-
ing teleseminar. Get free excerpts
of my books from my Products
page: http://www.jingerjarrett.com
Jinger Jarrett is the author of

“Internet Marketing for Free: The
GUIDE," and other books, avail-
able on Amazon.

http://www.jingerjarrett.com
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How to Create an
Online Media Kit
By Dana Lynn Smith

In your author and book publicity
activities, it's critical to make it
easy for journalists, talk show pro-
ducers and other influencers to
quickly find everything they need
to know about you and your book.
One of the best ways to do that is
to create a page for the media on
your website and blog.

Online author and book publicity
pages are called by several
names, including media room,
media kit, press room or press kit,
or they are simply labeled as Me-
dia or Press on the site's naviga-
tion menu. On some sites, the
media page is accessed through
a link from the About page of the
site. Whatever you call your book
publicity page, just make sure it's
clearly marked and easy to find
from any page on your site.

Remember, your media page isn't
just for the media - it's a great
place to showcase your creden-
tials and biographic information
for a variety of author and book
publicity purposes. For example,
you can link to your media page
when introducing yourself to blog-
gers, potential clients and poten-
tial partners.

Sandra Beckwith, a former
award-winning publicist who now
teaches authors how to generate
media attention, advises imagin-
ing what questions journalists
would ask about you and your
book and making sure they can
find the answers to those ques-
tions in your media room. "You
want to make sure you're provid-
ing the information they want in a
format they're familiar with," she
says. "That means you want to
present that information in a factu-
al way without hyperbole or exag-
geration."

Here are some of the most important
elements to include on your book
publicity page:

• About the Author.  You might create
two bios, a short one of about three
sentences (imagine a radio announc-
er introducing you) and another bio
about half a page long.

• About the Book. Summary of your
book, written in a news style without
marketing hype.

•Praise, Endorsements, Reviews.
Feature any celebrity quotes promi-
nently.

• Awards.  Book awards and awards
received by the author.

• Author Photos.  High resolution
version for print and low resolution
for online use. Include a caption be-
neath your photo listing your creden-
tials or author tagline.

• Book Covers. High resolution for
print and low resolution for online use.
• Contact Information.  Make this
easy to find, include email address,
phone number, and address if appli-
cable. See these tips for protecting
your email address online.

Other elements commonly found on
author and book publicity pages in-
clude:

• Complete Press Kit. One page or
document containing all of your me-
dia information in one place.
• In the Media. Provide links to previ-
ous media coverage that you've re-
ceived. If you have appeared in any
major print or broadcast media, in-
clude their logos prominently on your
media page.

• Audio and/or Video Clips.  Short
audio or video clips of you
(preferably being interviewed) allow
potential interviewers to hear or see
you in action.

• Sample Q & A. Radio stations, in
particular, will appreciate using ques-
tions you provide for an interview

•  Interview Topics.  A list of topics
you can speak about.

• Sample Q & A.  Radio stations,
in particular, will appreciate using
questions you provide for an inter-
view

• Media References. Nice quotes
from media who have interviewed
you or worked with you.

• Clients Include.  If you're a con-
sultant, you might want to post a
list of important clients (with their
permission) and a few testimonial
quotes from clients.

Many online book publicity pages
contain downloadable documents
in PDF format, but Sandra Beck-
with advises just putting the text
of your media materials on a web
page and letting people copy and
paste from there. Even when it's
convenient to copy or download
your book publicity materials from
your website, some people will
still want you to email information
to them or even send a printed
media kit.

Your online author publicity page
is a great promotional tool. If you
don't already have a media page
on your site, get started now - you
can always add to it over time. If
you do have a media page, now
is a good time to review and en-
hance it.

------------------------------------------
Dana Lynn Smith is a book pro-
motion coach and author of sever-
al book promotion guides,
including The Savvy Book Market-
er's Guide to Successful Social
Marketing. For more tips, follow
@BookMarketer on Twitter, visit
Dana's book promotion blog and
get a free copy of the Top Book
Marketing Tips ebook when you
sign up for her complimentary
book promotion newsletter.
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 Everything You Need To
   Promote Yourself on Radio Talk Shows
   Without Leaving Your Home or Office
     The Joe Sabah Radio Talk Show System

Features the Three Main Ingredients to Guarantee
Your Success in Promoting Yourself, Your Books or Your Products

1. Database CD of 1000 Radio Talk Show Hosts Who
Interview Guests By Telephone. Just Updated! (Works with PC or Mac)

Can be easily imported into any database program and Features
 Call Letters of the Station, Name of the Show, Watts (Power of the Station)

Hosts and Producers, Complete Station Address, Phone, Fax & E-Mail

2. How To Get on Radio Talk Shows All Across America Without Leaving
Your Home or Office Book with 19 Valuable Chapters. Topics include:

• Who Needs Radio Talk Show Guests and Why
• Using The Mail to Book Radio Talk Shows

• Structuring a Successful Radio Talk Show Interview
• Leaving Listeners with Something of Value

• Getting Invited Back on the Same Show Again
• Using Your Computer & Fax to Book Talk Shows

• Deciding What to Talk About
• Create a Media Kit that gets Outstanding Results
• Finding and Setting Up Your 800 Number Service

• Becoming a Credit Card Merchant

3. 60 Minute Audio CD:
How To Get on Radio Talk Shows Without Leaving Your Home or Office

Special Bonus:
Free Updated Databases For Two More Years from Your Date of Purchase

You Receive the Complete Joe Sabah Radio Talk Show System
A $199.00 value for just $147.00 from NABE with Free Shipping

Send your order to NABE, Radio Talk Show System, PO Box 606, Cottage Grove, OR 97424

___ Yes, Al I am ready to promote myself and sell books on Radio Talk Shows.  ___Enclosed find my check for $147.00.
Please Charge my Visa  or Mastercard No.____________________________________________________ Exp.Date___________
Signature________________________________Card Verification Number_______ (Last 3 digits on back of signature panel of card)

Name________________________________________________________________________
Address______________________________________________________________________
City______________________________________________State__________Zip___________
Phone___________________________ E-Mail_______________________________________
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Book PR - Five Quick
Tips to Implement
By Q.B. Wells

Book PR requires building a net-
work of outlets that reach the book
buying public. Without public rela-
tions, no one will know about your
book. Do yourself a favor, avoid the
only your family buying your book
and spark the relationships in your
niche to gain your book momentum.
Below are five simple tips to imple-
ment and enhance your public rela-
tions efforts.

Market Research

Research your market. Know who
the reader and their primary habits
(age, income, favorite books, maga-
zines, method of purchase). Locate
the best selling books in your genre
and study how they reach readers.
Go to their websites and examine
ways the site communicates with
the visitor. Check the leading genre
book published by one of the major
publishers, download a free e-galley.
Implement what they do best and
drop the rest. Have questions, ask
the customer.

List Building

Build a list of contacts to send infor-
mation about your book signings,
workshops, upcoming events etc.
Collect the names, addresses and
emails of everyone you come in to
contact with. Place a form on your
website and send information about
book signings and any other place
you network or travel.

Joint Promote

Joint promote with other authors
and organizations interested in your
audience to leverage cost and in-
crease exposure.

Share the list, interview other au-
thors and refer other authors in the
same city - network! Have fun and
obey the laws of reciprocity.

Manage Time on Social Media

The most effective authors multitask
and manage their time. Dedicate an
allotted time to social media and
spend the other time creating valu-
able content. Quality, consistent
content will retain visitors and attract
new ones. Implement schedules
and use widgets, RSS feeds and
other methods to automate tasks.

Own Your Space

Personally meet 3-5 local bookstore
owners. Introduce your book and
make them a fan of you. Your book
comes next. Build the relationships
and provide the bookstore owners
with whatever products they need to
successfully sell your books. Ask
them what you can do to sell the
book more effectively in their store.
Besides yourself, booksellers are
the passionate people to have on
your side.

Combine your efforts with other or-
ganizations, authors and profession-
als that are interested in your
market to compound your results. If
the task is too daunting, hire a pro-
fessional and implement tips to
make your publishing efforts long
lasting.

---------------------------------------------
Q.B. Wells is a publisher of Art Offi-
cial Media LLC and the editor of the
web site Urbaniamag.com. Learn
marketing tips, read urban literature
or view urban art by visiting the
website. Subscribe to  her informa-
tive easy to read ezine on
http://www.ArtOfficialMedia.com/ur
bania-magazine.html

Save over $1300
With Our

Top of the Line
Super Book

Marketing Deal

• A Publisher Profile on
You and Your Book.
• Your Book in the

Spotlight Section of 6
Trade Shows.

•  Your Book in 4
Publishers Previews

• Publicity in the National
Press Release Program
• A Hot Books Feature
Listing on our Web Site

Plus much more!

Check out
Pages 14-15 for

Complete Details on
the Super Book
Marketing Deal

You Could
Become a
Millionaire

Next Month!

Receive Free
Lottery Tickets with
Your Membership

You will receive 10% of
the ticket winnings from

67 to 72 lottery ticket win-
nings each month.

For complete details,
Write to

Teaeltrebe
PO Box 352

Cape May, NJ 08204

http://www.ArtOfficialMedia.com/urbania-magazine.html
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Market Your
Book or Product on the
Powerful Internet With NABE's
New Promotion Express Package

Featuring Your Own Web Page For a Full Year, Search
Engine Submission,Plus Free Classifieds in our Online

Newsletter, Website and in Book Dealers World.

• You get a WEB PAGE that we design at BookMarketingProfits.com, our
popular web site. This includes a description of your book or product, one
book cover photo, any testimonials, plus your company name and address.

We can even include a link to another Web Site or e-mail address. Your Web
Page stays up for one full year! No additional monthly charges. (After the

first year, you pay only $70.00 per year to keep your page up.)

• The Web Page is submitted to 100 of the top Internet Search Engines.

• We write an inquiry pulling 25 Word Classified Ad for you.

• The ad is run free in three issues of The Marketing Guys & Gals
Marketsmart Newsletter, which has 1000's of subscribers. Includes

a link to the web page.

• The ad is also run free for One Full Year at Marketsmart Online
CLASSIFIEDS. 15,000 TO 20,000 visit our site each month.

• Plus... the ad is run free in 4 issues of Book Dealers World.

This $400.00+ Promotion Express Package is now yours for the
limited time price of only $175.00 for NABE Members.

NABE Promotion Express Package, Box 606, Cottage Grove, OR 97424, (541) 942-7455
____ Please send me the complete Promotion Express Package. I am enclosing a copy of our

book or product, any sales materials or press releases I have, etc. Enclosed is my check, money
order or Visa/MC authorization. NABE Members: $175.00 Non-Members: $200.00
____Charge my Visa/MC No.____________________________________Exp.Date________

Signature___________________________________________________________
Card Verification No. _______ (Last 3 digits on back of signature panel of card)

Name_________________________________Company_____________________________
Address____________________________________________________________________
City_______________________________State__________Zip________________________
E-Mail_________________________________________Phone________________________

Learn How To Market Online Like The Pros!
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Marketing Secrets
of a Bookstore
By Penny C. Sansevieri

Most of us meander into a bookstore,
maybe grabbing a latte from the near-
by coffee vendor and sauntering up
and down the aisles looking for our
desired title. Bookstores are great and
I've always said if I were ever to get
locked in a store overnight, let it be a
bookstore (preferably one with a
handy Starbucks inside). But book-
stores are so much more than that.

For the savvy author, a bookstore is a
great way to not only get to know your
market, but to research your competi-
tion and get a better understanding of
the sales space. This is one of the
best and least expensive ways to do
your market research. Making your
bookstore your research laboratory is
a fantastic way to position yourself for
success, regardless of how you are
published.

Know Your Market

First off, if you've written a book for
which there is no market (read: there
are no books that cater to this audi-
ence), you may have a problem. Un-
less you are already a brand,
meaning that you're a published au-
thor with a significant following, it's
unlikely that you will be able to create
much momentum for a yet unserved
market that a publisher will consider
you. If it hasn't been written there is
likely a reason why. Now there are
always exceptions of course, my oth-
er book: Red Hot Internet Publicity is
not a title that I would have published
in 1976, mostly because there was no
Internet back then.

So yes, new markets are developing
all the time but it's key to wait till those
markets emerge, otherwise you're
selling to an audience that doesn't
exist. This also goes to creating a new
genre for your book. You should fit
into an existing genre and find the
best one for your market. This is also
important since sometimes books can
straddle different markets.

A change in title can take your book
for women wanting to succeed in busi-
ness and move it from the business
category into self-help and/or spiritual-
ity. Be clear on where your book be-
longs. Remember, a confused mind
won't make a choice so if you confuse
your reader, you're likely to lose a sale.

Who Else is Sharing Your Shelf
Space?

Understanding what your market is
and who else is sharing your shelf
space is key. What are their books
like and have you read them? This is
all part of your market research: know
your competition and know who
shares your space. This is not just
important to know other competing
titles, but for marketing and media
positioning this is critical. Also, you
should take note of all other recent
titles in your category and go visit their
websites. If you're really eager to
watch your competition, you could
also get Google Alerts on their name
or book title to see how much traction
they are getting. I will usually do this
for any major author in my market as
well as all their book titles. Not only
can you keep an eye on their hit rate,
but these sites and media targets
could be good for you as well.

Every Book Tells a Story

Each book in your genre will tell you a
little something about the author and
publisher. Now I'm not talking about
the contents of the book itself, I'm
talking about things like the cover,
book jacket, book size (both dimen-
sions and page count), as well as
endorsements, back cover copy, etc.
Getting bookstore shelf space isn't
easy. Generally bookstores won't
keep books on their shelves that
aren't selling, so getting to know
books that are doing well in stores
can really benefit your title as well.
Learning from books that are out
there is a great way to position your-
self for success.

Books that make it into and onto a
shelf in a bookstore need to "look" the
part.

Yes, your book may be the best out
there but if it doesn't meet the needs
of the genre, it simply won't get put on
a shelf. In order to play in the publish-
ing sandbox you must play by the
rules. While it's nice to be a maverick
and to hear stories about authors who

"bent the rules" and claimed success,
if you read the backstory to any suc-
cess, you'll find that following the
rules and playing to the market is vital
to success. There are 1,500 books
published each day. Yes, you want to
stand out, but you also want to look
the part.

Bookstore checklist

Here's a checklist to get you started in
your bookstore research. You'll want
to expand on this as you find more
titles or more ideas to research. I
suggest for example adding in URL's
from the book jacket so you can re-
search the author's website, etc.

* What genre does your book fall into?
* Is there a sub-genre and if so, what
is it? (for example, my books fall into
reference/writing, writing being the
sub-genre)
* List the top five titles and authors in
that market:
* Key points each book has in com-
mon? (for example, all cookbooks you
noted had nutritional analysis on each
page)

------------------------------------------------
Penny C. Sansevieri, CEO and found-
er of Author Marketing Experts, Inc.,
is a best-selling author and interna-
tionally recognized book marketing
and media relations expert. Her com-
pany is one of the leaders in the pub-
lishing industry and has developed
some of the most cutting-edge book
marketing campaigns. She is the au-
thor of five books, including Red Hot
Internet Publicity. Penny is also an
instructor at NYU. To learn more
about Penny's books or her promo-
tional services, you can visit at:
http://www.amarketingexpert.com

http://www.amarketingexpert.com
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FREE PUBLICITY Coast to Coast
                          In The BEST National Media!

FREE PUBLICITY MENTIONS can really get your book sales moving! Book Reviews, Articles, Talk
Show Appearances, and Media Announcements make the public aware of you and your book, and
that encourages more retail stores and chains to carry your title. In many cases, you can be
interviewed by phone right from home and the host will tell the audience how they can order your
book. In other cases, newspaper and magazine articles can be picked up by other media and pretty
soon potential buyers will hear about your book all over the country. Now, there's an easy way to get
the word out without the costly expense of book publicists and sales promotion experts. And, you
can reach some of the most prominent media in America, including popular TV talk, entertainment
and news shows, major U.S. magazines, daily newspapers, press syndicates, book reviewers and
many more responsive publicity outlets.

Try Our New National Press Release Program

Here’s What We Do For You...

•  We prepare, write and laser typeset a 150-word One Page Press Release for you.
• We send it to you by e-mail for approval, then...
 
• We send you the 1900+ Prime National Media Names on CD or by e-mail so you can
choose which of the media outlets to send your Press Release to. In many cases, the list
includes fax, telephone numbers and e-mail addresses as well as complete mailing addresses.
 
• Extra Bonus: 3500 U.S. Newspapers sorted by state in Microsoft Word List format on CD.

Here's What One of Our Members About This Program:
"One day I received "Book Dealers World" and saw your ad about the National Press Release Program. I figured, what's
a couple of hundred dollars compared to the thousands I had already spent. So I did it. Within two months, my book was
featured in Glamour Magazine and 6 major newspaper feature stories. I have been on "Extra" and soon will be on

"Dateline." Al, thank you, you are tops, and I want to tell everyone your system works. I am proof!" Ottie Garrett

The complete package includes the writing of the Press Release,  plus the
1900+ Prime Media Names on CD or by e-mail.
Extra  Bonus: 3500 Newspapers on CD as well.

Cost: NABE Members: $325.00 Non-Members: $350.00

National Press Release Program, PO Box 606, Cottage Grove, OR 97424

____ Please sign me up for the National Press Release Program. I am enclosing a copy of my book and any
Press Materials or reviews I have now. My payment is enclosed. ____I am sending a check.
____Charge my Visa/Mastercard Number_____________________________________________________
Exp. Date_________ Signature_____________________________________________________________
Card Verification Number___________(The last 3 digits in the signature panel on the back of your card.)
NAME________________________________________________________________________________
COMPANY____________________________________________________________________________
ADDRESS____________________________________________________________________________
CITY________________________________________________STATE________ZIP________________
TELEPHONE________________________________ FAX______________________________________
E-MAIL_______________________________________________________________________________
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Ten-year-old Natalie Tinti writes and illus-
trates “Sewing a Friendship”  book to spread
message that friendships develop when you
have the courage to include others. Available
at www.tintinatie.com.

How  to Create Beaded & Wire Tree Sculpture
3rd edition. Complete step by step instruc-
tions, 78 illustrations and photographs. Five
star reviews from Amazon.com. Visit
www.salvillano.com for more info.

Fantastic Children’s Chapter Book Series,
“Pinky and Peanut” ages 5-10. Visit
www.pinkyandpeanut.com to see what you
are missing. Buy two books and get a journal
for free. Supplies limited.

Free Report: 590 Secrets Essential to Win-
ning Political Campaigns by former state Rep.
Lloyd Criss. Visit my website at
www.txpoliticalcombat.com

Beat the Downturn! 10 Strategies to help you
cut your losses, regain financial momentum in
2010 and beyond. Top reviews at Amazon.
Visit www.TheCrisisInvestor.com

Coyote Reloaded: The Metalithic Myth Motor-
vates but tires of fighting modern monsters
and tries to retire to Flalaland.  For more info,
visit www.3muses.us

The Silent Sentinel: San Pablo Apostol de
Cabagan Church reveals 300 years of secrets
of the Philippines. By James Edward Cleland.
Visit www.thesilentsentinel.com

Rules of Engagement. When what began as
a timeless, torrid tale of young lust between a
French debutante and small town boy turns
into a mid-life romp when two lovers are
reunited twenty-two years later. For more info,
visit www.cmichaelbennis.com

Magical Keys to Self-Mastery. Learn how to
access "the still, small voice within" through
meditation; use and trust your intuition; be
'true to yourself'; and create a life filled with
Joy, Success and Love. Visit on the web at
www.magicalkeystoselfmastery.com/booksellers.htm

A pro football book by a fan and for the fans.
“Making the Big Game” from Two Harbors
Press. Check it out on the web at
www.makingthebiggame.com

"Chippy Chipmunk Parties in the Garden" Mu-
litiple-award-winning, beautifully photo-
graphed story of  a chipmunk's  humorous
antics  in a  garden.  Includes  fun facts and
86 photos of Chippy, birds, and other critters.
www.chippychipmunk.com

“The ABCs of Yoga For Kids” uses the alpha-
bet, rhyming vignettes and colorful illustra-
tions to  gently introduce children to yoga in a
kid friendly way. By Teresa Anne Porter. Visit
www.abcyogaforkids.com

Winner of Five Book Awards! Wyndano's
Cloak, by A. R. Silverberry. One person can
shatter Jen's world. She has one chance to
stop them: with magic too dangerous to use.
A gripping tale of loyalty and betrayal, love
and hate, and the yearning of the spirit.
www.wyndanoscloak.com

“Begin Here” is the only hands-on user's guide
available to the public that helps individuals
manage the day-to-day tasks after a death.
www.HelpingSurvivorsManage.com

Warning: What you don’t know could hurt you.
Make knowledge a priority in your life! Down-
load hundreds of books at
www.mallpros.com/store/raybarrett32.

The American Dream/Nightmare..Obama’s
Plan published by A2Z Publications, written
by Dr. A.H. Krieg. Visit our web site
www.A2Zpublications.com for complete de-
tails.

 Word Forging® Writing skills improvement in
3 steps using a word processor’s special fea-
tures.  A must have for teachers, students,
parents! $29.95 plus $3.00 S&H. Trek Associ-
ates, PO Box 110, Palmer, MA 01069.

Like Vampire Novels? Read “Ginger High”
and step into the world of Fantasy and the
Supernatural. For more information, visit
www.gingerhigh.com

“Transforming Body, Mind and Spirit” is the
Non-Diet Way to Live Fit, Trim and Healthy
for Life. By Dr. David Robinson. Great health,
great energy, great looks, without diets or
weight loss methods! Strategic Book Publish-
ing, 845 3rd Avenue 6th Fl-6016, New York,
NY 10022.

Reviews, “blurbs” and back cover copy provid-
ed for independent publishers. Gain market
exposure fast! For rates and information, con-
tact jmtpubs@gmail.com

“Sardinian Silver” A Colin Wright’s acclaimed
literary romance set in the 1960’s on a still
relatively primitive island. Visit on the web at
www.sardiniansilver.com or order from
Amazon.com.

Sherry Bach is the author of “Abundant Christ-
mas,” a delightful postive message for chil-
dren exploring and finding their own natural
talents. Visit www.Sherrybach.com

“People buy people and they buy best from
people that treat them like they matter.” This
simple, cheerful proclamation is the heart and
soul of Diane’s new book,  “Just Treat Me
Like I Matter: The Heart of Sales.” For more
info, visit www.heartofsales.com

“Zig Zag Pass” is a memoir of a teenage
infantryman’s chilling experiences in battle in
the Pacific during WWII. Interwoven is a love
story. Hardcover. $19.95. Leon Hesser, 4858
Martinique Way, Naples, FL 34119.

Authors: Want to be proposed as a guest for
up to 750+ radio shows specifically seeking
personal development/self-help/conscious
living/prosperity experts? "The Personal De-
velopment Radio Media Tour" is the only
direct connection to this targeted media seg-
ment. Save $1000 by committing today!
http://www.PersonalDevelopment
RadioMediaTour.com

HOW TO BORROW $25,000 TO $50,000
with just your signature. Free details. Send $2
S&H to: Unique Business Publishing, PO Box
131015, Ann Arbor, MI 48113-01015.

MAKE UP To $80,000 or More as a Business
Reporter. Easy to learn. No experience re-
quired.  Send $2 S&H to: Unique Business
Publishing, PO Box 131015, Ann Arbor, MI
48113-01015.

118 Home Business Opportunities. Free Re-
port. Send $2 S&H to: Unique Business Pub-
lishing, PO Box 131015, Ann Arbor, MI
48113-01015.

FREE REPORT! Make $250,000 in weeks as
seen on Oprah and 20/20. Send SASE &
$3.00 cash for S&H. BJM Code #3, PO Box
681943, Prattville, AL 36068.

Amazing Travel Biz $$$! Travel for pennies on
the dollar  and get paid! Infoline: 800-985-
1858 or visit www.TravelBizTips.com.

BOOKS

Strictly Classified
90 cents a word for a single

Insertion. Min 20 Words: $18.00
Name & Address count as 3 words

One Year Ad Special
Advertise in 3 Issues of BDW and get
the fourth issue FREE. One complete
year of advertising in BDW for only
$54.00 for a 20-word ad. Plus the
same ad Free on our  website at
Marketsmart Online for a full year.

Business
Opportunities

http://www.tintinatie.com
http://www.salvillano.com
http://www.pinkyandpeanut.com
http://www.txpoliticalcombat.com
http://www.TheCrisisInvestor.com
http://www.3muses.us
http://www.thesilentsentinel.com
http://www.cmichaelbennis.com
http://www.magicalkeystoselfmastery.com/booksellers.htm
http://www.makingthebiggame.com
http://www.chippychipmunk.com
http://www.abcyogaforkids.com
http://www.wyndanoscloak.com
http://www.HelpingSurvivorsManage.com
http://www.mallpros.com/store/raybarrett32.
http://www.A2Zpublications.com
http://www.gingerhigh.com
http://www.sardiniansilver.com
http://www.Sherrybach.com
http://www.heartofsales.com
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Reach The Hottest Prospects in the
 Fall 2010 Issue of BOOK DEALERS WORLD
 And Save 50% on Any Ad That You Run!
Plus a Free Bonus Classified Ad in Marketsmart Online

Book Dealers World is read by Mail Order Dealers, Publishers, Bookstores, Libraries, Catalog Firms,
Consultants, Teachers, Gift Shops, Speakers, Book and Cassette Buyers, Internet Book Buyers,and
Business Opportunity Seekers. It is distributed exclusively by direct mail and through trade shows,
seminars, business groups and association meetings. BDW is the official publication of NABE, an
international book marketing organization. Features the latest marketing ideas, publisher profiles,
advertising tips, prime contacts and promotional strategies. It is published quarterly in January,
April, July, and October. Circulation: 10,000 copies  including 2000 copies viewed monthly online.

Display Advertising Rates
( 2 1/4” Column Width)
               Regular  SPECIAL
One Inch Ad  $30.00  $15.00
Two Inch Ad  $50.00  $25.00
Three Inch Ad  $66.00  $33.00
Four Inch Ad  $80.00  $40.00
Five Inch Ad      $100.00        $50.00
¼ Page Ad            $150.00        $75.00
Half Page Ad      $250.00        $125.00
Full Page Ad      $500.00        $250.00

FREE
TYPESETTING

For All Display Ads up
to Five Inches. Please
limit copy to 30-35
words per inch.

Low Cost
Typesetting

Available on larger size
ads. Send us your copy
and we will give you a
free quote.

Extra Bonus:
Free 25-Word Classified Ad in Marketsmart Online

For Three Months with any Display Ad in BDW.
Just send us your classified ad copy with your display ad.

Find Marketsmart Online at http://www.bookmarketingprofits.com/MSClassifieds.html

Next BDW Closing Date: Sept.20th, 2010

Send Your Ad with your payment in Camera-Ready hard copy format, or copy for us to typeset.
You can also send your ads in Word, Wordperfect or PDF Format on a CD or by e-mail.
Name___________________________________________________________
Company________________________________________________________
Address__________________________________________________________
City____________________________State______________Zip____________
Phone_____________________E-Mail:________________________________
Visa/MC Number_________________________________________________
Exp. Date____________Signature___________________________________
Card Verification Number__________(Last 3 digits on back of card)

Mail To: Book Dealers Word, Advertising Dept. PO Box 606, Cottage Grove, OR 97424

Your Ad will also
Appear in our new
Online Version of

Book Dealers World

http://www.bookmarketingprofits.com/MSClassifieds.html 


Be Sure To Get Your Book Into The Hands of Internet Book Buyers
HOT BOOKS TO PROMOTE FEATURE PAGE

This Special Web Page will be featured on
our Web Site, promoted in quarterly e-mails
to bookstores, libraries and a wide variety of
Internet Book Buyers, and advertised in our
bi-monthly Marketsmart Newsletter.

As a Publisher, here’s what you will get:

1. A 60-word Description of Your Book
2. A Color Cover Photo of Your Book
3. A Direct Link to Your Own Web Page
or Web Site.
4. One Complete Year on Hot Books

All for a One-Time Fee of only $125.00 as a
NABE Member. ($150 for non-members)

20,000 to 25,000 visitors
come to our Web Site each
month. 4000 copies of our
newsletter Marketsmart are
e-mailed each issue and
more than 1000 e-mails will
be sent to book buyers.

All you need to do is sign up with the form below. Send a
60-word description of your book on a separate sheet of
paper and e-mail a 2 inch JPEG Photo of your book cover
to us. If you don’t have one, send a copy of your book or
the cover itself and we will make a photo of it for your ad
for $10.00 additional. NABE Members receive a Title Link
on our regular Hot Books to Promote Page. On the
Feature Page you receive a Photo, Description, Link,
Marketsmart ad and book buyer mailing.

Send to: NABE, Hot Books To Promote, PO Box 606, Cottage Grove, OR 97424
___ Please include my book in the Hot Books To Promote On The Web.    $125.00 NABE Member    $150.00 Non-Member.
___ I will be sending you a 2” JPEG Photo of my book cover by e-mail to nabe@bookmarketingprofits.com
___ I do not have a JPEG Photo available. I am  sending my book. Please photograph the cover. $10.00 additional fee.

BOOK _____________________________________________________________________________________
Author___________________________________
ISBN NO.__________________________________________________
Publisher_____________________________________________________________________________________
Address______________________________________________________________________________________
City____________________________________________________________State________Zip_______________
Book Price________________Web Link:_________________________________________________

Please write your 60 word description on a separate piece of paper.

___Enclosed is $________ in total.   ___My check or money order is enclosed. ____Please charge my Visa/MC Number:
_________________________________________________________________ Exp. Date________________________
Signature_______________________________Card Verification No. _______(Last 3 digits on back of signature panel of card.

NABE
http://www.BookMarketingProfits.com
PO Box 606
Cottage Grove, OR 97424

http://www.BookMarketingProfits.com

